BSCS 403: Entertainment Communication (3 Cr. Hrs)

Course Objectives:
The core objectives of this course are to:
e |llustrate the evolution and development of entertainment media

e Explore and analyze working of various forms of media sources used for entertainment

Learning Outcomes:
After studying this subject, the students will be able to:
e |dentify and differentiate among various forms of media entertainment

e Analyze the presentation of entertainment-based content through mass media

Course Contents:
1. Understanding Entertainment: Definition, History, Psychology and Philosophy

2. Aesthetics and Media: Media and various forms of performing art

3. Concept of Applied Entertainment, Application and Prospects

4. Evolution of Entertainment media, Origin of different platforms from Verbal to Visual

5. Forms of Media Entertainment

6. Printed Press: Newspapers, Journals, Magazines

7. Electronic Media: Radio and TV, Genres of Media Entertainment, Shows, Drama

8. Digital Media: Social Networking Sites, Vlogs, Videos, Blogs, Integrated Media, Websites
9. Mobile Media: Online Games

10. Theatre: Storytelling, Old theatre, Opera and Bolshevik

11. Film and Cinema: Various approaches to film making, Film as a tool of propaganda,
Brand Placement

Teaching Methodology:

e Lectures
e In-Class Activities

e Written Assignments
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Assessment:

e Midterm Assessment

e Formative Assessment (Classroom participation, Attendance, Assignments and
Presentations, Attitude and Behavior, Hands-on Activities, Short Tests, Quizzes etc.)

e Final Assessment
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